


Count Me In For Learning!
Public Education Campaign for School 

Engagement

School Year  Activity Cycle

Count Me in For
Learning

I Count

I’m Learning 

I’ve LearnedAug-Sept

Oct-Nov

Jan-Feb

May-June



Why a Public Engagement Campaign?

• Schools incorrectly assume that the public will automatically show up 
to enroll their children. Estimates in Seattle and Philadelphia are at 
about 20,000+ children daily in each city who are not enrolled in any 
school

• Parents and children need to understand the importance of  regular 
school attendance

• Attendance needs to be valued and celebrated year round to assure 
school funding, but mostly for student learning

• Parents and students engaged in school is the best indicator of 
achievement

• Count Me In for Learning is a brief set of ideas  for local planning to 
take adopt change adapt to local needs



Count Me in For Learning
August Prior to School Opening

Example Activities
• Mobile School Enrollment at parks, rec

centers, shopping malls, businesses
• Line up business partners for dissemination 

of Count me In message on shopping bags, 
fast food bags, posters

• Create give-aways like buttons, book bags, 
back to school lists, book marks, posters, T-
Shirts, etc

• Media events about school enrollment, TV 
interviews, hotline for where to enroll an 
school info

• Family potluck dinners and fund nights at 
schools just before opening 



I Count
October-November

Example Activities
• School Count day activities (also state 

test day activities)
– Welcome snacks
– Parent socials and info sharing 

sessions
– “I Count” stickers or buttons for all
– Student led DJ music at lunch

• “I Count” poster & essay contests
On Learning & staying in school

• “Improve the School” student focus 
groups 

• Teacher- student role swaps
• School climate surveys and 

discussions



I’m Learning
January-February

Example Activities
• Attendance & achievement awards
• Mid-Year Completion celebrations
• “Improve the school” parent focus groups
• Learning is Cool poster contest
• Student letters & phone calls to excessively absent 

students
• Teacher home visits 
• Parent- teacher- student evening ice cream socials 

about learning
• Hands-on learning days



I’ve Learned
May-June

Example Activities
• HS Graduations make front page and TV news
• School & Business awards and incentives for 

graduates and continuants (elem-MS; MS-HS)
• What I’ve Learned essay contests
• What I wanted to learn student focus groups 
• School celebrations and awards for attendance, 

achievement, academic lettering, service 
learning

• Student speeches, art, music science and math 
presentations of learning  to service clubs , 
churches, civic groups

• Presentations of Learning a requirement for 
graduation and continuations



Public Awareness Pays

• Communities with high levels of school 
attendance have fewer day time crimes and lower 
first time drug use

• Communities who set an expectation of regular 
school attendance see better outcomes for their 
children and youth

• Public awareness campaigns can help achieve high 
levels of school engagement, academic 
achievement and parent involvement

• Count Me In is just good public relations! 


